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One question you probably have is what does Web 2.0 mean anyway? The term was 
first used in 2004 in a conference brainstorming session between O'Reilly and MediaLive 
International. What's interesting according to Tim O'Reilly, founder of O’Reilly Media, is 
the huge disagreement over what it means, with some people decrying it as a 
meaningless marketing buzzword, and others accepting it as conventional wisdom. In a 
general sense it reflects the way people were starting to use the Internet after the 2001 
dot-com collapse - not necessarily to reflect new technology, because a lot of the 
technology that has been widely adopted in the last two to three years has been around 
for a long time. It represents a shift or change in how World Wide Web applications, 
tools, and services are evolving and being used on the Internet. One of the shifts is the 
Web itself is looked at as a platform with the technology aimed at being centered around 
the user to enhance creativity, improve communication, and help people work together 
online.   
 
A few well known companies and services considered Web 2.0 platforms are eBay, 
Craigslist, Wikipedia, del.icio.us, iTunes, and Skype. Web 2.0 can work both offline and 
on the Internet via the World Wide Web. The interactivity between the user and the 
provider is the main area of focus, which includes the freedom of users to generate, 
share, and in some cases re-use the content.       
 
Some well known technologies that are considered Web 2.0 are blogs (Web site 
structure to write based on an editorial page in a newspaper for personal or business 
subjects), social networking (online communities of people who share interests and 
activities), search engine optimization (improving the quality and volume of traffic to a 
Web site), and tagging (user defined key words for search). All of these have features 
which give the end-user the ability to work with others online based on interactivity.  
 
From a business perspective according to Wikipedia, “Web 2.0 encourages lightweight 
business models enabled by syndication of content and of service and by ease of 
picking up early adopters.” A great source to see this first hand is www.go2web20.net 
which is a directory set-up by index of logos with the latest Web 2.0 sites, applications, 
and services. When you put your cursor over the logo you get a brief description of what 
it does or provides. Who’s doing this? There are well known international companies to 
small never before heard of start-ups listed in this directory.  
   
With the high use and high adoption rate of these services and other tools fundamental 
changes are taking place in the way we communicate in our social and business lives, 
with the Internet squarely at the center. What it comes down to is Web 2.0 is a concept 
of how the Web is now perceived and used. The impact of this perception is the main 
focus and power of the Internet has shifted to the individual. 
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Get Marketing Sizzle (GMS) is a full-
service marketing agency headquartered 
in Dallas, Texas. The focus of GMS is – 
marketing strategy aligned with business 
goals first, which sets the foundation to 
help clients achieve maximum success in 
the market place. 

Visit the GetSizzle.com Web site and 
you’ll find a variety of marketing vehicles 
such as articles, tips, case studies, 
guides, research, surveys, etc. with a 
wide range of topics and insights. Check 
the site often as additions to this 
knowledge base are made frequently. 

For more information on GMS visit 
www.GetSizzle.com or to discuss a 
project and services call 972.978.8197. 
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